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Malaysian Chinese folk beliefs on Facebook based
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In the digital age, as social media evolves into a new and significant centre for the dis-

semination of Chinese folk beliefs, the Malaysian Chinese have actively shared information

about these folk beliefs on their social media platforms. The dissemination has transcended

regional barriers, encouraging more Malaysian Chinese across various states to actively

participate in public discussions on this topic. This study delves into Malaysian Chinese folk

beliefs by analysing data from Facebook. A comprehensive examination of 4012 text posts

was conducted using the latent Dirichlet allocation (LDA) model for topic modelling. The

analysis identified four main themes on social media: ‘Practitioners Worship’, ‘Temple

Activities’, ‘Deity Legends’, and ‘Merchandise about Deity Statues’. Based on integrating

social construction theory and media ecology theory, the study first explores the varied

constructors, including practitioners, temple organisations, media organisations, and mer-

chants. Secondly, Malaysian Chinese folk beliefs on social media present characteristics of

utilitarianism, regional diversity, multiple social functions, flowing realms, strong Taoist ele-

ments, commercialisation, and a close relationship with the Spring Festival. Furthermore,

‘Safety and Peace’, ‘Pray for Demands’, and ‘Merits and Virtues’ form an interconnected

semantic nexus. Hence, the findings theoretically highlight the interaction and significance of

social media in the construction and practice of folk beliefs within the Malaysian Chinese

community. Practically, this research provides valuable insights into the understanding and

dissemination of Malaysian Chinese religious culture in the digital era.
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Introduction

The earliest written record of the Chinese worshipping and
offering sacrifices to deities in the Malay Peninsula can be
found in the Shilin Guangji during the Southern Song

dynasty (Chen, 1999). During the Ming and Qing dynasties, a
large number of Chinese people from the Fujian and Guangdong
provinces migrated to the Malay Peninsula. The deities pre-
dominantly revered in these two provinces were also introduced
to Malaya, acknowledged as ‘incense-pot branches’ originating
from China (Tan, 2014). Chinese secret societies presented
themselves through various means, and the establishment of
Chinese temples was one of these distinctive manifestations (Mak,
2017). During the early formation of Chinese diaspora commu-
nities, Chinese temples became the information centre of the
community due to their religious cohesion. With the advance-
ment of print media in the late 19th century, newspapers started
to greatly influence the dissemination of Chinese folk beliefs. In
1881, the first Chinese-language daily newspaper in the Straits
Settlements, Le Bao was founded. Subsequently, Chinese news-
papers started featuring reports on Chinese folk beliefs. For
example, the Le Bao (Su and Chen, 2010) published a story about
the procession on deities: “The Chinese in all districts of Johor
annually organised a procession on deities every 20th day of the
first lunar month. The procession lasted for one day, with a two-
night parade in the evening featuring drama troupes.” With the
advancement of technology, the modes of spreading Chinese folk
beliefs have also transformed, particularly through the popularity
of social media platforms like Facebook, TikTok, Instagram, and
Twitter. Among these platforms, Facebook has become one of the
most widely used websites globally since its launch in February
2004 (Anderson et al., 2012). Notably, it stands out with the
highest usage rate in Malaysia (Datareportal, 2023). Facebook
provides a wealth of textual information on Chinese folk beliefs,
which has helped break down regional boundaries and encourage
more Malaysian Chinese from different regions to participate in
advocacy on this topic.

There is a significant body of research on the folk beliefs of the
Malaysian Chinese community, and the research methods
employed by scholars have evolved over time. From the 1930s to
the 1950s, scholars like Han Wai Toon (1939), Hsu Yun Tsiao
(1951), and Tan Yeok Seong (1952) utilised historical doc-
umentation method to investigate the attributes and origins of
deities such as Da Bo Gong and Ma Zu in publications like
Journal of the South Seas Society and Sin Chew Daily, creating a
diverse research landscape. In the 1960s and 1970s, local scholars
began to emphasise the use of field research methods for studying
Chinese folk beliefs in Malaysia. For example, Choo (1968)
conducted research using the fieldwork method to collect data on
the evolution, distribution, categories, and operational models of
Chinese temples in Kuala Lumpur. This research pioneered a
trend where local scholars explored Malaysian Chinese religious
practices via fieldwork (Soo, 2012). During the 1980s and 1990s,
scholars expanded their studies by conducting individual case
studies on Dejiao (Tan, 1985), Nine Emperor Gods belief (Cheu,
1982), and I-Kuan Tao (Soo, 1997) using the fieldwork method.
They also conducted extensive collections of cultural relics and
historical materials, such as inscriptions found in Chinese temples
(Wolfgang and Chen, 1982). At the beginning of the 21st century,
the academic community emphasised the study of the dis-
semination networks and immigrant interactions of Malaysian
Chinese folk beliefs by combining historical documents with field
research methods (Chen, 2010; Cheng, 2006). With the rise of
digital humanities, scholars have initiated interdisciplinary col-
laborations to delve into the digitised research of Malaysian
Chinese folk beliefs. In 2017, Kenneth (2021) led a team that
initiated an extensive project using geographic information

systems (GIS) for comprehensive data collection and code orga-
nisation of Chinese clan associations, temples, and cemeteries in
Singapore and Malaysia. This represents an interdisciplinary
approach that combines historical documentation methods, field
research methods, and geographic methods. Hue et al. (2023)
used the same methodology to demonstrate the development of
Chinese folk beliefs in Johor. Overall, in the field of research on
Malaysian Chinese folk beliefs, there has been a shift from sin-
gular applications to interdisciplinary approaches. The focus of
research subjects has shifted from micro-level historical verifica-
tion to case studies, and subsequently, to macro-level discussions.

However, the topic of Malaysian Chinese folk beliefs on social
media has yet to be studied. Several factors contribute to this.
Firstly, social media content predominantly focuses on current
affairs, entertainment, and trending topics, resulting in less
attention being paid to Chinese folk beliefs. Secondly, the lack of
systematic content collection specifically targeting Malaysian
Chinese folk beliefs on social media hinders scholarly exploration
in this area. Additionally, there has been no utilisation of natural
language processing (NLP) methods, such as the application of
latent Dirichlet allocation (LDA), to study Malaysian Chinese folk
beliefs. Therefore, this study selects Facebook as the social media
platform to collect data and analyse the topics of Malaysian
Chinese folk beliefs using topic modelling, a machine learning
method that organises unstructured data according to latent
themes (Zhao, and Chen et al., 2015). Through this approach, the
research endeavours to explore the content topics of Malaysian
Chinese folk beliefs on Facebook. By integrating social con-
struction theory with media ecology theory, the study does more
than pinpoint the diverse roles involved in content creation; it
constructs a theoretical framework that treats social media, con-
structors, and content (text posts) as interactive elements. This
framework is used to explore the characteristics and real-life
implications of Malaysian Chinese folk beliefs within social media
platforms, thereby offering a nuanced and multidimensional
comprehension of the religious culture in the Malaysian Chinese
community.

Definition
As the Chinese became established on the Malay Peninsula, the
systems of Malaysian Chinese folk beliefs and Chinese indigenous
folk beliefs became closely related. When it comes to the term of
‘Malaysian Chinese folk beliefs’, this study uses the definition of
‘Chinese folk beliefs’ to identify. This term has been explored by
many scholars. According to Lu (2012), the term ‘Chinese folk
belief’ has been widely used in academic research and daily life in
mainland China but is less commonly used in other regions,
where it is often referred to as ‘popular religion’ or ‘folk religion’.
Yang (1961) referred to this as ‘diffused religion’. Li (1997)
proposed that the subject of Chinese folk belief is the practi-
tioners, and the object is gods, ancestors, and ghosts. The belief
rituals include ancestor worship, seasonal offerings, deity wor-
ship, annual festivals, life ceremonies and symbols.

Theoretical framework
As communication technologies and media platforms undergo
rapid evolution, social media emerges as a novel medium that
enable individuals to connect, interact, produce, and share con-
tent (Lewis, 2010), thereby subverting the traditional one-to-
many communication model dominant in earlier mass commu-
nication theories (Wohn and Bowe, 2014). This shift not only
enhances both human-human and human–computer interactions
(Carr and Hayes, 2015), but also enriches the diversity of the
media ecosystem (Zhao et al., 2016). Social media platforms have
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become critical sites for understanding the construction of reality
and the media ecology in contemporary society.

The application of social construction and media ecology
theories offers new perspectives for this study, shaping the
understanding and knowledge of the construction of Malaysian
Chinese folk beliefs on social media in the digital era. Adoni and
Mane have previously discussed the integration of social con-
structivism into media studies (1984). According to the theory of
social construction, individuals are perceived as creators of a
socially constructed reality within their social world, where reality
is essentially formed and constructed by human activity (Berger
and Luckmann, 1966). As constructors of real society, individuals
engage in the process of social construction not only as recipients
of information but also as creators of information and knowledge
(Adoni and Mane, 1984). Similarly, in the virtual world of social
media, constructors (users and content producers) participate in
content creation based on their real-life experiences, back-
grounds, and cultural understandings. This content represents the
constructors’ interpretations and understandings of the real world
(Gergen, 1985). Through their participation in all aspects of social
media, they become the constructors of social media (Jenkins,
2006), playing various roles across different stages of the social
media dissemination process: producers, disseminators, and
responders. From another perspective, the theory of media
ecology examines the interactions between media, technology,
and human communication within specific cultural contexts
(Gamaleri, 2019). McLuhan (1964) posits that media are not
merely passive channels for information transmission but actively
shape both the content and context of communication. Social
media fosters a culture that enables constructors to engage and
self-present selectively, whether in real-time or asynchronously
(Carr and Hayes, 2015). This builds a two-way interactive com-
munication channel that allows for interaction and feedback
(Kent, 2010).

To sum up, a dynamic theoretical framework that integrates
the principles of social constructionism and media ecology pro-
vides an effective lens for analysing text posts about Malaysian
Chinese folk beliefs on Facebook. This framework encapsulates
three pivotal elements: constructors, social media, and content, as
illustrated in Fig. 1.

The interplay among these components can be elucidated as
follows: in the context of the digital age, constructors employ
social media to circulate content, which is concurrently influ-
enced by and influential upon the technological affordances and
cultural norms of the platform. In turn, the content impacts the
perceptions and behaviours of the constructors (Papacharissi,
2022; Reese et al., 2001). The dynamic interaction among con-
structors, social media, and content engenders shared meanings
and knowledge, modulated by media characteristics and further
evolved within the sociocultural milieu. The iterative interaction
among constructors, social media, and content elucidates how
these elements converge to influence and be influenced by the
virtual realm they represent. This dynamic interplay significantly
contributes to broader discussions on how Malaysian Chinese
folk beliefs are constructed and manifested on social media in the
digital age.

Research method
Data collection. The term ‘Chinese folk belief’ is commonly used
in academic circles but can be confusing to the general public (Lu,
2010). In Malaysian Chinese society, folk beliefs are often
expressed through specific rituals, temples, and deities. This study
explores Malaysian Chinese folk beliefs by examining the names
of deities. To gather information, there were two researchers who
conducted a search on https://www.angkongkeng.com, a website
that provides details about nearly 2000 Chinese temples dedicated
to deity worship in Malaysia. A total of 191 names of main patron
saints as keywords before December 31, 2022, were collected. The
corresponding Chinese characters for the names of 191 deities are
listed in the Supplemental material (see Supplementary Table S1).
From January 22, 2023, to February 14, 2023, two researchers
searched information on Facebook using these keywords. This
period coincided with the Spring Festival, an important time for
the Malaysian Chinese community, characterised by grand cele-
brations and traditional customs. The Spring Festival holds great
significance in the Chinese community as it represents a period of
heightened interactions between humans and deities (Chen,
2022). During this time, Malaysian Chinese individuals tend to
share text posts on social media, recounting their real-life inter-
actions and experiences with deities. This study manually col-
lected Chinese text posts published about these deities, and upon
entering the name of a deity, numerous posts would appear on
the Facebook webpage. Considering the balance of data collection
in deities, only the first 25 text posts are collected without skip-
ping or selecting. This process revealed two scenarios: some
deities were highly active and had a substantial number of text
posts, while others showed little to no activity on social media,
resulting in limited or no available information about them. For
the active deities, a standard of 25 text posts per deity was col-
lected. However, for the inactive deities, only the data that was
available at the time could be gathered. Consequently, a total of
4358 text posts were obtained from Facebook.

After collecting and cleaning the data, topic modelling was
utilised to extract meaningful topics and discover latent relation-
ships among the information. Topic modelling is a powerful
technique in text mining and data mining, which helps in finding
connections between data and text documents (Jelodar et al.,
2019). There are several methods for topic modelling, and LDA
has gained popularity in various research fields. LDA accurately
mines the content topics by assuming the existence of potential
topic vectors and modelling the document as a set of independent
words while assigning a mixed topic vector to each document
(Wang, 2017). In this study, the LDA method was employed, a
technique that conceptualises each document as a composite of
various topics, thereby allowing for a more nuanced analysis of

Fig. 1 A dynamic theoretical framework for the construction of Malaysian
Chinese folk beliefs on Facebook.
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the underlying thematic structures (Barde and Bainwad, 2017).
Each topic is represented by a probabilistic distribution over
words (Blei et al., 2003). To estimate the marginal distributions of
variables of interest, Gibbs sampling, a simulation tool for
obtaining samples from a non-normalised joint density function,
is applied (Alan, 2000). This enables the exploration of topics
within the data pool using the LDA model (Griffiths and Steyvers,
2004).

Processing. The framework of the study consists of four steps:
keyword collection, data collection, data preparation, and data
analysis, as shown in Fig. 2.

During NLP, data pre-processing becomes an indispensable
step, which can address the challenges posed by the noisy and
unstructured nature of text posts collected from Facebook,
enhancing their suitability for analysis (Benkhelifa and Laallam,
2016). Researchers increasingly discussed and implemented the
process of data pre-processing for Chinese texts on social media
(Xu and Guo et al., 2016; Zhang et al., 2018; Chang et al., 2021).
Following this research, Python was used for Chinese data
cleaning after collecting the data in this study. Since it is more
efficient and quicker compared to other classical methods (Dasari
and Varma, 2022). This study obtained 4012 text posts after
removing duplicates from the initial 4358 text posts. Additionally,
invalid data, HTML tags, special characters, punctuation marks,
irrelative data and redundant data from the study were excluded.
In contrast to English texts, where words are readily segmented
by computers using spaces and punctuation, Chinese texts lack
clear word boundaries, requiring the use of specialised tokenisa-
tion techniques (Li, Meng et al., 2019; Blouin et al., 2023). Jieba,
an open-source Python library, is recognised as the most widely
used Chinese word segmentation tool (Lei et al., 2021). It has
been applied in segmenting collected text posts into words (Lian
et al., 2022). Stop words are dropped during the pre-processing
step as they do not contribute to the analysis (Ravi and Ravi,
2015). It is found that the average effect of the Baidu Chinese Stop
Word List is the best compared to other stop word lists to handle
social media text (Xu and Qi et al., 2020). The Baidu Chinese Stop
Word List 2012 was applied to remove stop words such as ‘and’,
‘the’, and ‘of’, which belong to modal particles, adverbs,
prepositions, conjunctions, etc. The existing work of syntactic
structure recognition relies on the effect of word segmentation
and part-of-speech tagging and has a poor recognition effect on

corpus without manual proofreading and limited recognition
ability for low-frequency syntactic verbs in the field of NLP (Hou
et al., 2021). In addition, the Chinese corpus of Malaysian
Chinese is not yet mature. So, the establishment of the custom
corpus is to improve the above problems and facilitate the
identification of specific terms or synonyms of Chinese folk
beliefs. For example, ‘Baibai’ refers to a behaviour of worship,
instead of ‘goodbye’. ‘Tian Hou’ and ‘Ma Zu’ refer to the same
deity. The term frequency-inverse document frequency (TF-IDF)
has been widely used as a document representation method,
assigning a weight to each word in a document (Kim et al., 2018).

Determining the number of LDA topics is a crucial aspect of
text mining. However, finding the optimal number of topics,
which is essential for the success of LDA, can be tremendously
challenging, especially when there is no prior knowledge about
the data (Hasan et al., 2021). The topic number can be
determined based on domain knowledge or by using evaluation
metrics. Two commonly used methods for topic evaluation in
topic models are perplexity and coherence (Santosh et al., 2019).
Coherence measures the semantic similarity or interoperability of
a topic model, where a higher coherence indicates better-learned
topics (Hasan et al., 2021). Perplexity, on the other hand, is a
widely used metric in language modelling, where a lower
perplexity score indicates better generalisation performance
(Anupriya and Karpagavalli, 2015). The LDA topic modelling
method is implemented using the Gensim package. The Gensim
implementation provides words in each topic along with their
weights (Tijare and Rani 2020). In this study, the coherence
model and perplexity model from Gensim were used to calculate
the coherence and perplexity values. The basic strategy is to
minimise the perplexity value and select the peak of coherence
when determining the optimal number of topic categories (Shi
and Zeng et al., 2022). Figure 3 shows that the coherence metrics
reached their highest score when the number of topics was 4 and
8, while the perplexity metrics reached their lowest score when
the number of topics was 3 and 4. After comprehensive
consideration, topic number 4 is selected as the final number of
topics for the LDA model.

To employ the LDA tool (Blei et al., 2003), this study set the
number of topics as 4 and λ= 1. This allows us to generate a
series of subject-word matrices based on associated sets of
keywords for each topic. The corresponding Chinese characters
for the top 10 terms of every topic are listed in the supplemental

Fig. 2 The framework of the study.
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material (see Supplementary Table S2). Table 1 illustrates the
subject-word matrix for the four topics. Each word under each
topic is assigned a weight, with higher-ranking words having
greater weights. The significance of distinct keywords for each
subject is underscored through the examination of the semantic
connections and occurrences of keywords in hashtags (Alkhodair
et al., 2017).

Defining the core meaning of topics is crucial. Despite the
advancements in statistical measures, the interpretability of the
output is not guaranteed due to the complexity of language
(Grimmer and Stewart, 2017). Therefore, when combining the
subject-word matrix of each topic, it is necessary to assign
artificial titles to accurately reflect the internal connection and
context of the corresponding keywords. Table 2 presents the titles
of four topics.

Figure 4 presents four different topics and examines their
correlation. The transverse axis and longitudinal axis are
represented by the principal components PC1 and PC2,
respectively. The distances between topics are shown using
multidimensional scaling on a 2D plane (Chuang and Ramage et
al., 2012). The centres of the circles were determined by the
calculated distance between topics (Blei et al., 2003). A circle
represents a topic, and the larger the circle, the larger the topic.
The degree of correlation between circles determines the distance
from each other. The greater the degree of correlation, the closer
the distance. The correlation degree between Topic 1 (Practi-
tioners Worship) and Topic 2 (Temple Activities) is relatively
strong, while Topic 4 (Merchandise about Deity Statues) has the
weakest correlation with the former three topics.

Results
LDA topic modelling was utilised to systematically categorise the
collected sample of comments into four distinct topics. Figure 5
meticulously depicts the top 30 relevant terms associated with
each of these topics. The corresponding English translations for
the top 30 most relevant terms of four topics are listed in sup-
plemental material (see Supplementary Table S3). The word
frequency distribution is normalised relative to the entire corpus
by the system. The blue bar in the charts represents the overall
term frequency, while the red bar signifies the estimated

Fig. 3 The coherence metrics and perplexity metrics about a number of topics.

Table 1 A series of a subject-word matrix of four topics.

Ranking Topic 1 Topic 2 Topic 3 Topic 4

1 The Whole Family Pray for Good Fortune Taoism Deity Statues
2 Safety and Peace Safety and Peace Folk Buddhist Amulets
3 Bless Tai Sui Belief Camphor Wood
4 Deity Gui Mao China Size
5 Grateful Rituals Manifestation Safety and Peace
6 Ancient Temples Celebration Supernatural Powers Wood Carvings
7 Gui Mao Practitioners Legends Remittance
8 Worship Activities Pray for Demands Increase Energy
9 Pray for Good Fortune Registration Incarnation Business
10 Bodhisattva Members of the Temple Council Merits and Virtues West Malaysia

Table 2 The titles of four topics.

Topic No. The titles of the topics

Topic 1 Practitioners Worship
Topic 2 Temple Activities
Topic 3 Deity Legends
Topic 4 Merchandise about Deity Statues
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frequency within the context of the selected topic. In delineating
the thematic content across these four topics, Topic 1, char-
acterised by the highest proportion of text posts, commands a
substantial 40.90% of the discourse. The second most is Topic 2,
relating to ‘Temple Activities’, which accounts for 31.59% of the
total thematic distribution. Additionally, Topic 3 and Topic 4 on
the thematic dimensions of ‘Deity Legends’ and ‘Merchandise
about Deity Statues’ contribute 17.38% and 10.12% respectively,
further enriching the multifaceted discourse surrounding
Malaysian Chinese folk beliefs.

Table 3 provides a systematic classification of the top 30 high-
frequency terms, offering insights into the predominant thematic
categories in Malaysian Chinese folk beliefs. Topic 1 highlights
the category of ‘Practices and Rituals’, which accounts for 30%.
The ‘Objects’ and ‘Attributes and Functions’ categories each
represent 23.30% of the Topic 1. Topic 2 reveals that ‘Practices
and Rituals’ and ‘Attributes and Functions' have a substantial
share of 33.30% and 30%, respectively, underscoring the central
role of folk belief practices in temples. Topic 3 shows that
‘Objects’ of Chinese folk beliefs maintain their prominence,
representing 43.30% of the discourse. Finally, Topic 4 showcases
the significance of ‘Business and Commerce’, holding a share of
30% within the discourse of Malaysian Chinese folk beliefs and
‘Religious Items’ comprise 23.30% of the thematic landscape. The
‘Objects’, ‘Practices and Rituals’ and ‘Attributes and Functions’,

compared to other categories, have the highest overall proportion
in the four tables. ‘Realms’ occupies a small proportion, but it is
covered by Topic 1, Topic 3, and Topic 4 simultaneously, which
emphasises its role as a key concept linking different topics in the
overall discussion. These findings collectively contribute to a
nuanced understanding of the key thematic dimensions in the
discourse surrounding Malaysian Chinese folk beliefs.

Table 4 presents a compilation of high-frequency words that
overlap across Fig. 5. Notably, the terms ‘Safety and Peace’ and
‘Merits and Virtues’ emerge as two keywords present in all four
topics, indicating its pervasive significance. Furthermore, ‘Pray
for Demands’ and ‘Consecration’ are identified as two keywords
spanning three topics. Additionally, ‘Bless’, ‘Deity’, ‘Grateful’,
‘Gui Mao’, ‘Pray for Good Fortune’, ‘Bodhisattva’, ‘Become Rich’,
‘Chinese Calendar’, ‘Celebration’, ‘Millennium Birthday Cele-
bration for a Deity’, ‘Rituals’, ‘God of Wealth’, ‘Incense Offerings’,
‘Cultivation’, ‘Increase Energy’, ‘Ma Zu’, ‘Ne Zha’, and ‘China’ are
encompassed by the two topics respectively. The analysis reveals
that Topic 1 and Topic 2 exhibit the highest degree of keyword
overlap, sharing a total of 15 common keywords. Topic 1 and
Topic 3 share six common keywords, securing the second posi-
tion in terms of commonality. Topic 3 and Topic 4 share five
common keywords, ranking third. Topic 2 and Topic 4 share four
common keywords, which places them at the fourth rank. Topic 2
and Topic 3, as well as Topic 1 and Topic 4, each share three

Fig. 4 Intertopic distance map (via multidimensional scaling).
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common keywords, which rank fifth in the keyword hierarchy.
Moreover, it is noteworthy that the keywords of Topic 1 exhibit
the most extensive overlap with those of other topics, suggesting a
pronounced thematic connection with other topics.

Discussion
Various roles in constructing Malaysian Chinese folk beliefs.
Social media communications and interactions not only facil-
itate the exchange of information but also serve to represent a
collective identity (Jakaza, 2020). Groups representing diverse
identities can thus be categorised as various types of con-
structors. These constructors employ their culture, language

and other symbolic systems to construct meaning (Media
Education Foundation, 1997). In the context of the trends of
folk modernisation and secularisation, the presence of
Malaysian Chinese folk beliefs on Facebook is quite prominent.
To delve deeper into these beliefs and gain a better under-
standing of the information shared by social media, identifying
different constructors based on different topics proves to be a
valuable method. Figure 6 visually represents the contributors
to the four distinct social media topics related to Malaysian
Chinese society, namely practitioners, temple organisations,
media organisations, and merchants. The size of each circle
reflects the level of engagement with different topics on

Fig. 5 Top 30 most relevant terms for four topics. Saliency (term w)= frequency (w) * [sum_t p(t | w)/p(t)] for topics t; see Chuang, Manning and Heer
(2012). Relevance (term w | topic t)= λ * p(w | t)/p(w); see Sievert and Shirley (2014). Minor discrepancies due to rounding may cause totals to deviate
slightly from 100%, without impacting the interpretation of the data.
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Facebook, with larger circles indicating a wider range of the-
matic content.

The engagement levels of different groups on social media are
as follows: practitioners exhibit the highest level of engagement,
followed by temple organisations, merchants, and media
organisations. There is a significant overlap in the content posted
by these groups. For example, both practitioners and media
organisations discuss ‘Practitioners Worship’ practices, particu-
larly within the temple. Similarly, ‘Temple Activities’ are
commonly discussed by temple organisations, practitioners, and
media organisations. ‘Deity Legends’ emerge as a recurrent theme
among temple organisations, practitioners, and merchants, while
‘Merchandise about Deity Status’ is disseminated by merchants,
with practitioners and temples being the demand side and
merchants being the supply side. Practitioners play a crucial role
in forming virtual communities on social media platforms, where
they share their folk beliefs through personal experiences, rituals,
prayer demands, and belief objects. Temple organisations
strengthen their connection with practitioners by using social
media to disseminate ceremonies and activities and promote
temple culture. Media organisations utilise social media platforms
to broadcast news, reports, and features related to Malaysian
Chinese folk beliefs. Merchants, on the other hand, are seen as
suppliers who provide religious products to meet the demands of
practitioners and temples, thus popularising the symbols and
cultural significance of Malaysian Chinese folk beliefs. The
interactive and communicative activities of these four groups on

Table 3 The categorisation of the top 30 high-frequency terms for four topics.

Topic Categorisation Terms N= 30N(%)

Topic 1 Subjects The Whole Family, Hakka People 6.70%
Objects Deity, Bodhisattva, Guan Yin, God of Wealth, Da Bo Gong, Ancestor, Jade Emperor 23.30%
Practices and Rituals Worship, Celebration, Consecration, Millennium Birthday Celebration for a Deity, Rituals, Pageant

on Immortals, Incense Offerings, Lion Dance, Cultivation
30%

Attributes and Functions Safety and Peace, Bless, Grateful, Merits and Virtues, Become Rich, Pray for Good Fortune, Pray for
Demands

23.30%

Realms Ancient Temples, Penang 6.70%
Time Gui Mao, Chinese Calendar, The First Lunar Month 10%

Topic 2 Subjects Practitioners 3.30%
Objects Zodiac, Tai Sui, Deity 10%
Organiser Members of the Temple Council 3.30%
Practices and Rituals Rituals, Incense Offerings, Millennium Birthday Celebration for a Deity, Lighting Lamps,

Consecration, Celebration, Activities, Registration, Banquet, Competition
33.30%

Attributes and Functions Pray for Good Fortune, Bless, Grateful, Pray for Demands, Safety and Peace, Health, Become Rich,
Merits and Virtues, Increase Energy

30%

Charity and Donations Donations, Financial Support, Fundraising 10%
Time Chinese Calendar, Gui Mao 6.70%
Concern for Pandemics COVID-19 Pandemic 3.30%

Topic 3 Objects Datuk Gong, Ma Zu, Bao Sheng Da Di, Eight Immortals, Ne Zha, Guang Ze Zun Wang, Wang Ye,
Mountain Deity, Tiger Deity, Guan Gong, Bodhisattva, God of Wealth, Xuan Tian Shang Di

43.30%

Practices and Rituals Cultivation, Spirit Possession, Belief 10%
Attributes and Functions Safety and Peace, Merits and Virtues, Pray for Demands 10%
Taoism-related Taoism, Manifestation, Supernatural Powers, Incarnation, Constellations 16.70%
Buddhism-related Buddhism 3.30%
Realms Folk, China, Chaozhou-Shantou Region, Fujian 13.30%
Legends Legends 3.30%

Topic 4 Objects Ma Zu, Da Er Ye Bo, Ne Zha 10%
Practices and Rituals Consecration, Wearing 6.70%
Attributes and Functions Safety and Peace, Increase Energy, Efficacy, Merits and Virtues 13.30%
Religious Items Deity Statues, Buddhist Amulets, Wood Carvings, Camphor Wood, Sacred Items, Golden Statues,

Sacred Materials
23.30%

Business and Commerce Business, Remittance, Customisation, Ready Stock, Quotation, Avoiding Risks, Base Price, Size,
Packages

30%

Realms China, Taiwan, Thailand, West Malaysia, East Malaysia 16.70%

Note: Minor discrepancies due to rounding may cause totals to deviate slightly from 100%, without impacting the interpretation of the data.

Table 4 The list of overlapping high-frequency words
compiled of four topics.

Term Topic 1 Topic 2 Topic 3 Topic 4

Safety and Peace √ √ √ √
Bless √ √ / /
Deity √ √ / /
Grateful √ √ / /
Gui Mao √ √ / /
Pray for Good Fortune √ √ / /
Bodhisattva √ / √ /
Become Rich √ √ / /
Chinese Calendar √ √ / /
Celebration √ √ / /
Consecration √ √ / √
Millennium Birthday
Celebration for a Deity

√ √ / /

Rituals √ √ / /
God of Wealth √ / √ /
Pray for Demands √ √ √ /
Merits and Virtues √ √ √ √
Incense Offerings √ √ / /
Cultivation √ / √ /
Increase Energy / √ / √
Ma Zu / / √ √
Ne Zha / / √ √
China / / √ √
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social media create a diverse and dynamic network, contributing
to the cross-regional spread and understanding of Malaysian
Chinese folk beliefs. The extensive reach of social media surpasses
geographical and national boundaries, enabling a broader spread
of folk beliefs among Malaysian Chinese individuals. This method
of sharing information differs significantly from traditional,
offline methods of dissemination, which are often restricted by
geographic constraints and typically limited to specific commu-
nities or regions.

Characteristics of Malaysian Chinese folk beliefs. After identi-
fying the constructors and content themes of construction, the
interaction with social media allows us to observe the inherent
characteristics of Malaysian Chinese folk beliefs as they are pre-
sented in the virtual world. These characteristics reflect the real
world and are continuously constructed and reshaped through
the ongoing interaction among these three factors. From the
categorisation presented in Table 3, the characteristics of
Malaysian Chinese folk beliefs are observable. This study focuses
on explaining the following categories: ‘Attributes and Functions’,
‘Objects’, ‘Practices and Rituals’, ‘Charity and Donations’, and
‘Realms’. Additionally, the study discusses other characteristics,
including the influence of Taoism in Topic 3, the practice of
merchandise within the context of Malaysian Chinese folk beliefs
in Topic 4, and the relationship between Chinese folk beliefs and
the Spring Festival as illustrated in Tables 3 and 4. Furthermore,
Table 4 elucidates the interconnected semantic nexus based on
‘Safety and Peace’, ‘Pray for Demands’, and ‘Merits and Virtues’.
In examining the four central themes related to ‘Attributes and

Functions’ within the context of Malaysian Chinese folk beliefs, it
becomes clear that these beliefs are characterised by a utilitarian
approach. Deities in this framework are primarily seen as beings
to be appeased and propitiated. The interaction with the divine
typically involves sacrificial rituals, serving both material and
spiritual purposes. Malaysian Chinese practitioners engage with

deities through various rituals, ceremonies, and performances,
establishing a reciprocal relationship with these spiritual entities.
In their pursuit of prosperity, safety, and vitality, individuals
believe that these practices can bring tangible benefits like
‘Become Rich’, ‘Safety and Peace’, and ‘Increase Energy’. ‘Pray for
Good Fortune’ and ‘Pray for Demands’ are not just specific
expressions of faith; more importantly, they reflect the hopes,
fears, and visions inherent in a belief system. These commitments
to deity worship are seen as a pragmatic investment aimed at
fulfilling specific worldly requests. Similar to Fei’s observations
(1985), this form of worship combines hosting, communication,
and even bribery of the divine. Prayers in this context resemble
wishes and pleas, where the deities are seen not as ideals or moral
judges but as potent sources of material wealth and power.

Under the ‘Objects’ category, Chinese deities exhibit distinct
regional characteristics and godhood. This demonstrates a
reciprocal interaction pattern that is heavily influenced by
utilitarianism. The Malaysian Chinese community assigns
practical functions to the deities they worship. For example,
‘Ma Zu’, originally revered as a sea goddess in Fujian and Hainan
areas, has evolved beyond her initial role as a guardian of the sea.
She is now a multifaceted deity responsible for averting plagues,
and pests, influencing weather patterns, and providing healing.
‘God of Wealth’, primarily worshipped by the merchant class who
historically held high social status and influence due to their
wealth in the early stages of immigration (Yee, 2000). Compared
to Chinese residents in China, the Malaysian Chinese community
places a greater emphasis on the pursuit of wealth accumulation
and social prestige, thereby reinforcing the tradition of worship-
ping this deity. Additionally, ‘Datuk Gong’ represents an
interesting fusion of Chinese and Malay cultural elements,
embodying the hopes of the Malaysian Chinese community for
blessings and protection within the territorial boundaries of the
Malay Peninsula. Notably, there is a significant influence of
Hokkien folk deities within the Malaysian Chinese community.

Fig. 6 Various roles in constructing different topics on Facebook.
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Deities such as ‘Ma Zu’, ‘Ne Zha’, ‘Wang Ye’, ‘Xuan Tian Shang
Di’, ‘Bao Sheng Da Di’, and ‘Guang Ze Zun Wang’ represent the
prevalent folk beliefs among the Hokkien ethnic group. They are
frequently cited under the deity category, highlighting their
prominence in comparison to the deities worshipped by other
Malaysian Chinese ethnic groups.

The categories of ‘Practices and Rituals’ and ‘Charity and
Donations’ within the research shed light on the intricate social
functions and activities inherent in Malaysian Chinese folk beliefs.
Temples, traditionally regarded as central hubs in the Chinese
community, serve as venues for collective interactions, engagement
in folk belief practices, and broader social involvement, thus
fostering community cohesion and a spirit of collective support.
Primarily, these temples organise a wide range of blessing
ceremonies, including ‘Rituals’, ‘Consecration’, ‘Lighting Lamps’,
‘Worship’, ‘Celebration’, and ‘Incense Offerings’. These ceremonies,
which attract participants from both within and outside the
community, aim to seek divine protection and blessings for
devotees. Secondarily, financial contributions are essential for the
sustainability of temple operations and their associated activities.
Devotees contribute through various means, such as ‘Donations’,
‘Financial Support’, and temples frequently hold ‘Fundraising’
initiatives to generate revenue. The management of temple affairs,
including the maintenance of temple infrastructure and provision
of community services, heavily relies on these financial inflows.
Lastly, temple organisations act as social hubs, facilitating a diverse
array of activities such as ‘Banquet’, ‘Competition’, ‘Millennium
Birthday Celebration for a Deity’, ‘Lion Dance’, and ‘Pageant on
Immortals’. These events not only enhance mutual understanding
among community members but also play a vital role in
establishing strong social networks. As articulated by Yang
(1961), the essence of these practices and rituals lies in their ability
to invoke celestial authority, thus serving a crucial role in upholding
the moral fabric of society.

Within the ‘Realms’ category, the realm of Malaysian Chinese
folk beliefs on social media presents two flowing realms. The first
is the flowing realm of deities. The deity statues mainly come
from ‘China’, ‘Taiwan’, and ‘Thailand’, flowing to ‘West Malaysia’
and ‘East Malaysia’. This transnational flow serves not only as a
medium of cultural transmission but also as a bridge connecting
different regions and cultures. For example, the Malaysian
International Guan Gong Culture Festival, where Malaysian
Chinese carry the statue of Guan Gong from Guan Gong temples
in China for a procession, attracts nearly a hundred thousand
participants. It not only facilitates folk interaction between
Malaysia and China but also promotes local commerce and
tourism in Malaysia. It can be observed that religious events play
an important role in promoting tourism in areas where it is held
(Olsen and Timothy, 2006). The second is the flowing realm of
participants. The top keywords, such as ‘Ancient Temples’ and
‘Penang’ on Facebook, reveal the preference of Malaysian Chinese
for ancient temples and Penang. Religious tourism can influence
tourist behaviour and travel destination choices (Noga, 2018).
Locals visit ancient temples largely because of their efficacy. These
temples attract foreign tourists with their unique architectural
styles and rich religious and cultural backgrounds. For instance,
the Kuala Lumpur Guan Di Temple and Johor Ancient Temple
are not only centres of faith but also tourist attractions. ‘Penang’
is the state with the highest proportion of Chinese residents. The
local temple fair during the Spring Festival is especially rich,
showcasing a strong cultural atmosphere and Chinese community
participation. Participants engage in religious activities and share
their experiences on Facebook, leveraging the platform’s reach to
attract more people to visit temples or regions and partake in
these events. Thus, it is evident that the role of social media in
promoting religious tourism is indispensable (Cristea et al., 2015).

Topic 3 explores the widespread influence of Taoism, a
significant aspect of Chinese religion, on the legends of deities
within the Malaysian Chinese community. These legends depict
the concepts of ‘Cultivation’ and ‘Manifestation’ associated with
these deities. Some of these deities, like ‘Bao Sheng Da Di’ and
‘Xuan Tian Shang Di’, are considered part of ‘Taoism’. According
to Xu (2010), Taoism goes beyond Confucian thought and
encompasses a broader range of spiritual and cultural aspects. It
assimilates and transforms certain elements of Chinese folk
beliefs, which then deeply impact the folk beliefs themselves.
Taoism actively incorporates Chinese folk deities into its
pantheon, enriching its mythological collection with characters
such as ‘Guan Gong’ and ‘Ma Zu’, among others. This infusion of
Taoist elements gives Chinese folk beliefs a strong Taoist
influence (Li and Liu et al., 2011). Customs like worshipping
‘Tai Sui’, offering sacrifices to ancestors through burning paper
money, paying homage to the king of the stove, displaying
couplets, and welcoming the ‘God of Wealth’, all have their
origins in Taoism (Li and Liu et al., 2011). Moreover, Taoist
beliefs have not only permeated religious practices but also
influenced various cultural customs within Malaysian Chinese
society. For example, the belief in ‘Manifestation’ from deities is
reflected in traditional medical practices and Feng Shui.
Malaysian Chinese believe that through belief practices such as
drinking talisman water or placing specific items, deities can
improve their lives or cure diseases via some mysterious power. In
conclusion, the integration of Taoist elements into Malaysian
Chinese deity legends and cultural practices highlights the
profound impact of this religious tradition on the community’s
belief systems and daily life.

Topic 4 explores the commercialisation of Malaysian Chinese
folk beliefs on social platforms. The phenomenon of beliefs
economy has been prevalent in China since the Song dynasty and
emerged in Malaysia’s Chinese community during the 18th and
19th centuries. Today, social media provides a contemporary
outlet for merchants, allowing them to reach a wider customer
base without geographical limitations. These platforms offer
detailed descriptions of ‘Deity Statues’, including information on
materials, design styles, dimensions, purchasing methods, and
prices. For example, the use of ‘Camphor Wood’ and ‘Wood
Carvings’ in crafting these statues showcases traditional artistry.
The statues primarily originate from ‘China’, ‘Taiwan’, and
‘Thailand’. ‘Deity Statues’ in the market, including ‘Da Er Ye Bo’,
‘Ma Zu’, and ‘Ne Zha’, are more popular compared to others. The
online sale of ‘Deity Statues’ has been witnessed in both ‘West
Malaysia’ and ‘East Malaysia’, highlighting the digital extension of
the deity economy. Therefore, the commercialisation of ‘Deity
Statues’ through social media serves as a contemporary
manifestation of the deity economy, showcasing the significant
intersection between religious practice and modern commerce.

Tables 3 and 4 provide a detailed analysis of the intricate
relationship between Malaysian Chinese folk beliefs and the
Spring Festival. These tables demonstrate how important the
concept of time is within a particular set of cultural systems,
reflecting a strong connection to traditional Chinese calendars,
beliefs and festivals. For example, the practice of ‘Ancestor’
worship during the Spring Festival not only reflects the Confucian
value of filial piety, which is fundamental in Chinese society, but
also symbolises the desire to receive ancestral blessings of peace,
health, and prosperity in the coming year. Reference to ‘Gui Mao’,
which corresponds to the year of the rabbit. ‘Gui Mao’, ‘Chinese
Calendar’, and ‘The First Lunar Month’ particularly emphasise
the fusion with time. Chinese temples play a central role in the
celebration of the Spring Festival, transforming into community
hubs where people gather, communicate, and partake in festive
activities. The sacred nature of the festival disrupts daily routines

ARTICLE HUMANITIES AND SOCIAL SCIENCES COMMUNICATIONS | https://doi.org/10.1057/s41599-024-03066-6

10 HUMANITIES AND SOCIAL SCIENCES COMMUNICATIONS |          (2024) 11:547 | https://doi.org/10.1057/s41599-024-03066-6



(Zhao, 2017), leading to an increased number of individuals
visiting temples to show reverence to deities. During this festival
period, there is a heightened participation in religious rituals,
such as the practices of ‘Worship’ and ‘Incense Offerings’ which
are believed to influence the upcoming year. Temples actively
promote specific Spring Festival activities, including ‘Lighting
Lamps’, ‘Lion Dance’, and ‘Pageant on Immortals’, with the aim
of engaging the Chinese community. Furthermore, certain
customs observed during the Spring Festival reflect deeply
ingrained Chinese folk beliefs. In traditional Chinese culture,
the ‘Zodiac’ symbolises different animals and is closely associated
with one’s birth year, assigning each individual to a specific
zodiac sign. Each year is governed by a ‘Tai Sui’, who is believed
to oversee the fortunes and auspicious events of that year. During
the Spring Festival, there is a heightened emphasis on the
relationship between an individual’s zodiac sign and the reigning
‘Tai Sui’. To mitigate any potential negative influence from ‘Tai
Sui’, many people seek refuge in temples and participate in
activities specifically designed to overcome adversities. The
Malaysian Chinese community combines this conscientiousness
with traditional rituals and celebrations, collectively seeking
blessings for good fortune and happiness in the upcoming year.

Table 4 presents the three key concepts with the highest
overlap—‘Safety and Peace’, ‘Pray for Demands’, and ‘Merits and
Virtues’—which all belong to the category of ‘Attributes and
Functions’ and form an interconnected semantic nexus in the
context of Malaysian Chinese folk beliefs. These concepts interact
dynamically, creating a cycle of positivity in Chinese folk belief
practices, as illustrated in Fig. 7. In the context of Malaysian
Chinese culture, the motivation to participate in belief-based
activities stems from the concept of ‘Pray for Demands’. Through
these activities, individuals can directly communicate their wishes
and needs to a higher power or spiritual entities, providing
psychological support, especially during challenging times.
Practitioners express their reliance on the divine for blessings
that lead to mental peace and material well-being. Traditionally,
‘Merits and Virtues’ represent the accumulation of moral wealth
through virtuous actions and positive behaviour. The accrual of
good deeds or moral excellence is considered a practice that
brings positivity and benefits not only to the individual but also to
the broader community. The concept of ‘Safety and Peace’, highly
valued within this belief system, symbolises the aspiration for
tranquillity and security at individual, familial, and societal levels,

reflecting a deep-seated yearning for stability and contentment in
life. Practitioners engage in praying for demands at temples
through two distinct modalities. One is physical, manifesting in
the performance of meritorious acts that sometimes involve
purchasing religious items as offerings to the deities. Practitioners
may participate in visible acts of merit, such as lighting incense,
burning paper offerings, and making donations, all while
coupling these actions with heartfelt prayers. The other is
spiritual, characterised by internal expressions of worship. While
the physical deeds are overt and observable, the inwardly directed
practices remain a private and invisible aspect of their spiritual
practice. Merchandise includes both practitioners purchasing
religious items and temples selling them. These items are
intended for deities or to aid the poor and the sick. Practitioners
acquire ‘Merits and Virtues’ through acts of charity, donations,
and support for religious institutions. There is a belief that
accumulating more ‘Merits and Virtues’ increases divine
assistance in fulfilling wishes. This interplay highlights the
profound significance of these concepts in religious practices.
Practitioners often begin with a desire for ‘Safety and Peace’,
which leads them to ‘Pray for Demands’ in pursuit of divine
blessings. By engaging in these physical acts, practitioners aim to
establish a connection with the deities and seek assistance,
blessings, or guidance. Deities, as spiritual beings, are often
believed to provide mysterious powers to intervene in practi-
tioners’ lives in the process of responding to the heartfelt prayers
and devotion of practitioners. These interventions are often
invisible. Outwardly, practitioners demonstrate their merits
through donations, acquiring religious items, and participating
in ceremonies like dharma meetings or blessing events. Internally,
these reciprocal exchanges are the implicit manifestation of
practitioners engaging with temples and deities. Thus, in their
pursuit of divine help, practitioners engage in ‘Praying for
Demands’ as a means to establish a connection with the deities.
Under the influence of a mutual exchange, they aim to meet their
spiritual aspirations by amassing ‘Merits and Virtues’ in temples,
thereby securing ‘Safety and Peace’ in their lives. This integrative
framework forms a comprehensive belief ecosystem, intertwining
individual aspirations, ritualistic expressions of belief, and the
resulting spiritual feedback, thus encompassing a holistic
approach to spiritual fulfilment.

There are two aspects of contemporary significance in this
semantic nexus. The identity of Malaysian Chinese functions as a

Fig. 7 ‘Safety and Peace’, ‘Pray for Demands’, and ‘Merits and Virtues’ in folk belief practices.
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key pillar compared with other groups. Individuals within the
Chinese community have the opportunity to embrace their
unique religious traditions and practice shared values, fostering a
deep sense of belonging and unity within their community. On
the other hand, the pursuit of ‘Merits and Virtues’ often translates
into acts of charity and social service. It is a widespread
phenomenon that numerous devout practitioners and Chinese
temple organisations are very willing to care for the elderly and
the poor without racial bias. This can contribute to the
establishment of philanthropic efforts that bolster friendly ties
among different racial communities. Based on the above content,
two future trends in Malaysian Chinese folk beliefs on social
media can be predicted. To begin with, the role of temples will
continue to be reinforced. As modernity challenges traditional
practices, the popularity of social media has not reduced
participants’ involvement in temples but will further reinforce
the spatial function of temples, such as providing a spiritual space
for people and cultivating a physical space for interaction and
identity affirmation. Another aspect, the commercialisation and
charitable activities of temples will continue, as these are seen as
representations of doing ‘Merits and Virtues’. An increasing
number of Malaysian Chinese are likely to not only be willing to
pay for such commercialisation but also to participate in the
charitable activities of temples in the future.

Conclusions
In the investigation of Malaysian Chinese folk beliefs during the
2022 Spring Festival, this study focused on analysing Facebook
text posts, through which four main thematic categories were
identified: ‘Practitioners Worship’, ‘Temple Activities’, ‘Deity
Legends’, and ‘Merchandise about Deity Statues’. Highlighting the
significant role played by practitioners, temple organisations,
media organisations, and merchants in shaping and spreading
Malaysian Chinese folk beliefs through social media. Further
analysis shows that these beliefs possess significant utilitarianism,
regional diversity, multiple social functions, flowing realms,
strong Taoist elements, commercialisation, and a close relation-
ship with the Spring Festival. Additionally, a robust semantic
network was discovered on social media, linking concepts of
‘Safety and Peace’, ‘Pray for Demands’, and ‘Merits and Virtues’.
The chain link that places emphasis on mystery and ritual within
Malaysian Chinese folk beliefs is being diluted through the
widespread and open dissemination channels of social media.
Importantly, the increasing diversity of constructors indicates a
rise in Malaysian Chinese folk belief-related content on these
platforms. The surge in content variety reflects a vibrant and
evolving digital landscape where Malaysian Chinese folk beliefs
are not only preserved but also creatively reinterpreted and
integrated into modern life. As the digital footprint of Malaysian
Chinese folk beliefs expands, the interaction among social media
platforms, constructors, and content is continually strengthened
in the virtual world. This demonstrates that social media serves as
a catalyst for both the continuity and innovation of Chinese folk
beliefs in Malaysia. The ease with which these beliefs adapt to the
digital medium highlights the resilience and dynamism of
Malaysian Chinese religious culture.

Limitations
This study contributes to the understanding of Malaysian Chinese
folk beliefs on social media platforms. Due to the unavailability of
data authorisation for scraping Facebook from the official Crowd-
Tangle website, we manually collected Facebook data, specifically
focusing on text posts related to active deities. Nevertheless, it is
crucial to acknowledge the restrictions of our investigation. The
analysis of comments using LDA has its inherent limitations,

particularly when dealing with a small number of comments or
extremely short comments (Tang et al., 2014). Moreover, the
material in the form of images and short clips from platforms such
as TikTok, which are popular with the younger generation, may
have been overlooked. In addition, Sentiment analysis is being
increasingly employed to automatically detect positive or negative
emotions in text reviews (Nur and Suryanti, 2021). The following
three suggestions could further improve the quality of this study.
First, in terms of research methodology, adding fieldwork could
provide more empirical cases to validate the text posts on social
media. Second, expanding the content scope to incorporate the
analysis of images and videos would align more closely with the
current trend of content videoisation on social media. Third, adding
sentiment analysis could help identify participants’ emotional ten-
dencies towards Malaysian Chinese folk beliefs. These enhancements
can encourage future research to focus on strategies for leveraging
social media to enhance cultural dissemination and cultural identity
among Malaysian Chinese folk beliefs. They may also address the
challenges of religious commercialisation and religious tourism.

Data availability
The datasets generated by the survey research during and/or
analysed during the current study are available in the Dataverse
repository, https://doi.org/10.7910/DVN/ODIQMN.
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